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Disclaimer

By attending the meeting where this presentation is made, or by reading the presentation materials, you agree to be bound by the following limitations :

The information in this presentation has been prepared by representatives of Xiaomi Corporation (the èCompanyé,and together with its subsidiaries, the "Group") for use in

presentations by the Group and does not constitute a recommendation regarding the securities of the Group . No part of this presentation should form the basis of, or be relied on

in connection with, any contract or commitment or investment decision whatsoever .

No representation or warranty, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information, or

opinions contained herein . Neither the Company nor any of the Company's subsidiaries, affiliates, advisors or representatives shall have any responsibility or liability whatsoever

(for negligence or otherwise) for any loss howsoever arising from any use of this presentation or its contents or otherwise arising in connection with this presentation . The

information set out herein may be subject to updating, completion, revision, verification and amendment and such information may change materially .

This presentation is based on the economic, regulatory, market and other conditions in effect on the date hereof . It should be understood that subsequent developments may

affect the information contained in this presentation, which neither the Company nor its subsidiaries, affiliates, advisors or representatives are under an obligation to update, revise

or affirm .

The information communicated in this presentation may contain certain statements that are or may be forward looking . These statements typically contain words such as "will",

"may", "expects", "forecasts", "plans" and "anticipates" and words of similar import . By their nature forward looking statements involve risk and uncertainty because they relate to

events and depend on circumstances that will occur in the future . There may be additional material risks that are currently not considered to be material or of which the Company

and its advisors or representatives are unaware . Against the background of these uncertainties, readers should not rely on these forward -looking statements . Neither the

Company nor its subsidiaries, affiliates, advisors or representatives assume any responsibility to update forward -looking statements or to adapt them to future events or

developments .

This presentation and the information contained herein does not constitute or form part of any offer for sale or subscription of or solicitation or invitation of any offer to buy or

subscribe for any securities of the Company or any of its subsidiaries or affiliates in any jurisdiction . The securities of the Company have not been and will not be registered under

the U.S. Securities Act of 1933, as amended (the "Securities Act"), and may not be offered, sold or delivered within the United States or to U.S. persons absent from registration

under or an applicable exemption from the registration requirements of the United States securities laws .

In addition, certain information related to other companies and market in general presented in this presentation has been obtained from publicly available information . The

accuracy and appropriateness of that information has not been verified by the Company and cannot be guaranteed .

No invitation is made by this presentation or the information contained herein to enter into, or offer to enter into, any agreement to purchase, acquire, dispose of, subscribe for or

underwrite any securities or structured products, and no offer is made of any shares in or debentures of a company for purchase or subscription except as permitted under

relevant laws .
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Q2 2024 Overall Financial H ighlights
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1 Defined as profit for the period, as adjusted by adding back (i) share -based compensation, (ii) net fair value changes on invest ments, (iii) amortization of intangible assets resulting from acquisitions, (iv) changes of 

value of financial liabilities to fund investors, and (v) income tax effects of non -IFRS adjustments

2 Excluding share -based compensation expenses related to smart EV and other new initiatives of RMB0.2 billion

3 Including but not limited to ( i) cash and cash equivalents, (ii) restricted cash, (iii) short -term bank deposits, (iv) short -term investments measured at fair value through profit or loss , (v) short -term investments 

measured at amortized cost, (vi) long -term bank deposits and (vii) treasury investments included in long -term investments measur ed at fair value through profit or loss

4 Including smartphones, IoT and lifestyle products, internet services and other related business

Group Smartphone x AIoT 4

Revenue

RMB

88.9 billion
+32 .0 % YoY

Gross Profit Margin

%

20.7%

Cash Resources 3

RMB

141.0 billion
+24 .5% YoY

Revenue

RMB

82.5 billion
+22 .5% YoY

Gross Profit Margin

%

21.1%

Smart EV and Other New Initiatives 

Revenue

RMB

6.4 billion

Gross Profit Margin

%

15.4%

Adjusted Net Profit 1

RMB

6.2 billion
+20 .1% YoY

Including smart EV and other new 

initiatives adjusted net loss 2

RMB1.8 billion
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822.2 million 16.1million

8727,307

Users with 5 or More 

Connected Devices 2

Number of AIoT

Connected Devices 2

Leading AIoT Platform

Strong EV Momentum

Leading Smartphone Market Position

+25.6 % YoY 

#3 14.6%
+1.8% YoY

Global Market Share 1Global Ranking 1

675.8 million 164.4 million

Expanding User Base

Number of Vehicle Delivered Number of Sales Centers 3 Global MAU 4

+11.5%YoY

Mainland China MAU 4

+10.1%YoY

+24 .2% YoY

Q2 2024 Overall Business H ighlights

1 According to Canalys, by shipments in Q2 2024

2 As of June 30, 2024, excluding smartphones, tablets and laptops

3 As of June 30, 2024

4 In June 2024, including smartphones and tablets 
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Corporate Strategy

Human  x  Car  x  Home
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Vendor

Q2 2024

Global S hipment s

(Million Units)

Q2 2024 

Market Share

YoY Shipments

Change

Samsung 53.5 18.5% 1.1%

Apple 45.6 15.8% 5.9%

Xiaomi 42.3 14.6% 27.2%

vivo 25.9 8.9% 19.2%

Transsion 25.5 8.8% 12.0%

Others 96.2 33.3% 13.8%

Total 288.9 100.0% 11.9%

+2.6%
YoY 

Market Share

Change
+2.3% -1.3% +0.0% +2.4%

Global smartphone shipments (Million Units) Market share (%)

+1.8%

Ranked Top 3 for 16 Consecutive Quarters

Highest Shipment Growth Among the Top Five Players

Xiaomi 42.3 14.6% 27.2%

149.6 

191.2 

152.7 146.1 

40.7 42.3 

11.8%

14.1%

12.8% 12.8%

13.8%

14.6%

6.0%

11.0%

 -

 50.0

 100.0

 150.0

 200.0

 250.0

 300.0

2020 2021 2022 2023 Q1 2024 Q2 2024

Source: Canalys, by shipments in Q2 2024



Leading Position in All Major Markets Globally

Ranked No.2 in Latin America for the First Time 
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Q2 2024 Smartphone S hipments Ranking and Market Share

No .2

17.2%
South east

AsiaNo.1

18.4%
India

No.3

11.7%
Africa

No.3

19.9%
Europe

No.2

21.2%
Middle East

No.2

18.6%
Latin America

No.5

14.2%
Mainland China

No.3

14.6%
Global

+1.8%

+2.1%

+4.1% +0.8%

+3.1%

+3.4%
+3.1%

YoY Market Share Change

Ranked Top 3 in 58 Markets, Ranked Top 5 in 70 Markets Globally
Source: Canalys, by shipments in Q2 2024



Increasing Premium Smartphone Market Share 
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Premium Smartphone as % of Total 

Smartphone Units Sold in Mainland China 1

17.0%
17.7%

20.3%

21.7%

2021 2022 2023 Q1 2024 Q2 2024

1 By units sold in mainland China, according to third -party data. Premium smartphones in mainland China are smartphones with reta il prices at or above RMB3,000

22.1%

Increasing Premium Smartphone Market Share 

in Mainland China 1

11.5%

16.6%

6.6%

16.8%

20.1%

8.9%

RMB3,000-4,000 RMB4,000-5,000 RMB5,000-6,000

Q2 2023 Q2 2024
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12,000+ 

Mi Homes in Mainland China 2

Expanding Offline Retail Network in Mainland China 

Smartphone Offline Market Share 1

1 By units sold in mainland China, according to third -party data

2 As of June 30, 2024  

4.9%

5.2%

6.7%
6.7%

8.4%

9.0%

10.4%

2019 2020 2021 2022 2023 Q1 2024 Q2 2024



Record Results During 618 e -Commerce Shopping Festival

No.1 Domestic Smartphone Brand 

by Sales Volume and Sales Value 2

Record High Omnichannel Cumulative 

Paid GMV over RMB 26.3 billion 1

1 Including Mi Stores, Mi Homes, Xiaomi Youpin , authorized e -commerce platforms and retailers; Data collected from 20:00:00 May 20, 2024 to 23:59:59 June 18, 2024, including some categories sales data collected 

from 20:00:00 May 1, 2024 to 23:59:59 June 18, 2024; Source: Xiaomi Data Center, JD Business Intelligence èShangzhi é and TMALL Business Intelligence èShengyi Canmou é
2 Across JD.com, Tmall.com, Pinduoduo , Douyin and Kuaishou ; Data collected from 20:00:00 May 20, 2024 to 23:59:59 June 18, 2024, except Douyin collected from 20:00:00 May 24, 2024 to 23:59:59 June 18, 2024; 

Source: Xiaomi Data Center, JD Business Intelligence èShangzhi é and TMALL Business Intelligence èShengyi Canmou é, PDD Data Center, Douyin E-commerce Compass, Kuaishou Business Intelligence èKuaishou

Xiaodian é
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Commenced Delivery of Xiaomi SU7 in Q2

SU7 Ultra

�‡ Target to Deliver 120,000 Vehicles in 2024 

�‡ Expected to Deliver 100,000 Vehicles by November 2024 

�‡ 27,307 Xiaomi SU7 Delivered in Q2


