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Disclaimer

By attending the meeting where this presentation is made, or by reading the presentation materials, you agree to be bound by the following limitations:

The information in this presentation has been prepared by representatives of Xiaomi Corporation (the “Company” , and together with its subsidiaries, the "Group") for use in
presentations by the Group and does not constitute a recommendation regarding the securities of the Group. No part of this presentation should form the basis of, or be relied
on in connection with, any contract or commitment or investment decision whatsoever.

No representation or warranty, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information,
or opinions contained herein. Neither the Company nor any of the Company's subsidiaries, affiliates, advisors or representatives shall have any responsibility or liability
whatsoever (for negligence or otherwise) for any loss howsoever arising from any use of this presentation or its contents or otherwise arising in connection with this
presentation. The information set out herein may be subject to updating, completion, revision, verification and amendment and such information may change materially.

This presentation is based on the economic, regulatory, market and other conditions in effect on the date hereof. It should be understood that subsequent developments may
affect the information contained in this presentation, which neither the Company nor its subsidiaries, affiliates, advisors or representatives are under an obligation to update,
revise or affirm.

The information communicated in this presentation may contain certain statements that are or may be forward looking. These statements typically contain words such as "will",
"may", "expects", "forecasts", "plans"” and "anticipates" and words of similar import. By their nature forward looking statements involve risk and uncertainty because they relate
to events and depend on circumstances that will occur in the future. There may be additional material risks that are currently not considered to be material or of which the
Company and its advisors or representatives are unaware. Against the background of these uncertainties, readers should not rely on these forward-looking statements. Neither

the Company nor its subsidiaries, affiliates, advisors or representatives assume any responsibility to update forward-looking statements or to adapt them to future events or
developments.

This presentation and the information contained herein does not constitute or form part of any offer for sale or subscription of or solicitation or invitation of any offer to buy or
subscribe for any securities of the Company or any of its subsidiaries or affiliates in any jurisdiction. The securities of the Company have not been and will not be registered
under the U.S. Securities Act of 1933, as amended (the "Securities Act"), and may not be offered, sold or delivered within the United States or to U.S. persons absent from
registration under or an applicable exemption from the registration requirements of the United States securities laws.

In addition, certain information related to other companies and market in general presented in this presentation has been obtained from publicly available information. The
accuracy and appropriateness of that information has not been verified by the Company and cannot be guaranteed.

No invitation is made by this presentation or the information contained herein to enter into, or offer to enter into, any agreement to purchase, acquire, dispose of, subscribe for

or underwrite any securities or structured products, and no offer is made of any shares in or debentures of a company for purchase or subscription except as permitted under
relevant laws.



Revenue
RMB billion YoY %

Q1 2019

Total revenue RMB43.8 billion
YoY growth of 27.2%

Adjusted net profit' RMB2.1 billion
YoY growth of 22.4%

Q1 2018 Q1 2019

B Smartphones B IoT and lifestyle products

B Internet services W Others

TAdjusted net profit is defined as loss or profit for the period, as adjusted by adding back (i) fair value changes of convertible redeemable preferred shares, (ii) share-based compensation, (iii) net fair value 2
gains on investments, and (iv) amortization of intangible assets resulting from acquisitions, and (v) changes of value of financial liabilities to fund partners.



Q1 2019 was the first quarter
that Xiaomi and Redmi were
operated as independent brands

Mmelty POCO




Key smartphones launched in Q1 2019

Flagship

Mid-range

Entry level

RMB3,000 and above

RMB2,000-3,000

RMB1,500-2,000

RMB1,000-1,500

RMB1,000 and below

Mi 9 MIX 3 5G

Mi 9 SE

Redmi Note 7 Pro

Redmi Note 7

Redmi 7




Our new smartphones were very well received

Mi 9 series Redmi Note 7/Note 7 Pro

Launched on February 20 Launched on January 10

Supply exceeded 1.5 million units’ Shipment exceeded 4 million units’

By the end of Q1 2019, Mi 9 series shipment exceeded 1.5 million units in early April



Smartphone monthly market share! by shipment in Q1 2019

12%

Mainland China smartphone .,
market share increased
every month in Q1 2019

10% -

9%

Jan Feb Mar

TAccording to a third party research agency



Smartphone and AloT
The “Dual-Engine Strategy”

Smartphone




Leading global consumer loT platform m

~171 million ~2.6 million

Connected devices’ Users with more than 5
YoY growth of 70.0% Xiaomi loT devices'’
QoQ growth of 13.7% YoY growth 86.0%

QoQ growth of 15.2%

1As of March 31, 2019, excluding smartphones and laptops
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Over 10 million accumulated Al
speaker shipments'

No.2 for Al speaker shipments
in China and No.4 globally?

45.5 million Al Assistant MAU?3

SHEFIR T /I AKSIEP O
#1F201983H31H

1As of March 31, 2019
2 In Q4 2018, according to Canalys
3As of March 2019



Focus on improving user experience and creating
more smart home use cases
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More than 1,400 skills for our Al assistant
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Xiaomi ranked top 5 in more than 40 smartphone markets m
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India #1 Myanmar #1 Belarus #1 Israel #2 Ukraine #2 Greece #3 Indonesia #3 Qatar #3 Russia #3 Spain #3 UAE #3
Austria #4 Cambodia#4  Czech Rep. #4 Estonia #4 Hungary #4 Kenya #4 Kuwait #4 Latvia #4 Netherlands #4 China #4
\
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Poland #4 Portugal #4 Romania #4 Singapore #4 Slovakia #4 Slovenia #3 S Korea #4 Switzerland #4 Turkey #4 Vietham #4
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Laos #4 Colombia #5 Croatia #5 Egypt #5 France #5 Italy #5 Malaysia #5 Mexico #5 Saudi Arabia #5 Nepal #5
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Source: Based on Q1 2019 smartphone shipments, Canalys
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Manu Jain
Vice President and Managing
Director of Xiaomi India

* Bachelor’s degree in Technology, |IT Delhi

 MBA, IIM Calcutta

» Worked for McKinsey & Company

» Co-founder of a fashion e-commerce
platform, Jabong.com
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Smart TV? Fithess wearables? Power bank#

Smartphone’

"IDC Quarterly Mobile Phone Tracker, from Q3 2017 to Q1 2019
2IDC Quarterly Smart Home Device Tracker, Q2 to Q4 2018 15
3IDC Quarterly Wearables Tracker, from Q1 to Q3 2018

4Google trends



India’s No. 1
Smartphone Brand
7 consecutive quarters: Q3 2017 to Q1 2019

16
Source: IDC Quarterly Mobile Phone Tracker



India’s No.1 smartphone brand in 2018

2018 Shipment

Company (millions of units)

TE T T LT L L LT LT L LTty SRR |

T T T T T T Ty T T T T T T T T T T T T P L P P PP e P P L T EP PP PP RPPREPPPEPP P |

Xiaomi 41 1
Samsung 31.9
VIve 14.2
OPPO 10.2
Others A4.9

Source: IDC Quarterly Mobile Phone Tracker, Feb. 2019

2018 Market Share

28.9%

Shipment YoY Growth

58.6%
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Over 30% market share in Q1 2019 m

35%+ higher than the #2 brand in India

Indian smartphone market share by shipments

31%

Xiaomi Samsung Vivo

18
Source: IDC Quarterly Mobile Phone Tracker, Mar 2019



No.T in online market for 10 consecutive quarters m

Indian online smartphone market share by shipments

91%

17%
8% 7% 7%
B E s
Xiaomi Realme Samsung Huawei / Honor Asus Others

19
Source: IDC Quarterly Mobile Phone Tracker, 2018



Indian offline smartphone market share by sales

~20%

Exponential growth of
offline sales In the last 2
years

Q2 2017 Q4 2018
20



Offline sales maintained
robust growth

2x sales in March 2019
compared to December
2018

Xiaomi offline smartphones sales

Dec 2018 Mar 2019

21




No.1 smart TV brand In India

Smart TV market share by shipments

34%

21%
17%
15%
l . :
Xiaomi LG Sony Samsung Others

22
Source: IDC Worldwide Quarterly Smart Device Tracker, Q4 2018



No.1 wearable device brand for five consecutive m
quarters In India

Wearable device market share by shipments

Others

Fossil _ _
Xiaomi

Samsung

Titan

GOAQii
23
Source : IDC Quarterly Wearable Device Tracker, Q3 2018



No.1 after-sales service satisfaction in India

First-call resolution | Issue understanding | Issue resolution | Infrastructure

Xiaomi
OPPO
Samsung
Apple
Lenovo
Huawei

OnePlus

Source: After-Sales Service Performance Report, Red Quanta, Q4 2018
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Continued focus on internet services
Launched 3 new apps within the last 12 months
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Dr. Cui Baoqiu
Vice President and Chairman of the
Technical Committee of the Group

 PhD in Computer Science from State
University of New York at Stony Brook

« 20 years of engineering experience, held
senior positions at Linkedln, Yahoo and IBM

27




Leading position in industrial design,
operating system customization, security
and privacy matters

Strong capabilities in artificial
intelligence, big data and cloud
technology

Rapid technological advancement in
communication technology, hardware
and driver and applications and services

28



Top 15 enterprises
with most Al patent applications

Ranking No. of patents applied
1 (1) IBM (US) 3,000
2 (2) Microsoft (US) 1,955
3 (4) Google (US) 1,659
4 (11) Baidu (US) 1,522
5 (7) Samsung (Korea) 1,200
6 (3) State Grid (China) 1,173
7 (18) Intel (US) 903
8 (20) Tencent (China) 766
9 (6) NEC (Japan) 735
10 (30) Alibaba (China) 709
11 (85) Xiaomi (China) 684
12 (13) Huawei (China) 681
13 (5) Qualcomm (US) 676
14 (-) Fanuc (Japan) 605
15 (17) Fujitsu (Japan) 577

Note: Ranked by number of patents applied from
2016 to 2018. Ranked by number of patents applied
from 2013 to 2015 in parenthesis, (-) denotes
ranking outside of top 100

Source: Chinese Nikkei.com

Ranked 11t globally for
number of Al patent applications
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Widely distributed patents
iIn the AloT field

Applied for over 10001
AloT patents

30

TAs of March 31, 2019



Smartphones



Smartphones revenue
RMB billion

Smartphones revenue
reached RMB27.0 billion

in Q1 2019, representing a
YoY growth of 16.2%

Xiaomi sold 27.9 million units
of smartphones in Q1 2019

Q1 2018 Q1 2019

32



Important launch dates of new smartphones in Q1 2019 m

Redmi Note 7 Mi 9 Redmi Note 7 Pro Redmi 7

Mainland
China
February 24 February 28 March 19
Overseas R ) &

January 10 February 20 March 18

Mi 9 MIX 3 5G Redmi Note 7/Note 7 Pro Redmi 7
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ASP YoY growth in Q1 2019

30%

Continued ASP expansion
driven by optimization of
product portfolio

12%

Mainland China Overseas

34



loT and lifestyle
products



loT and lifestyle products revenue
RMB billion

loT and lifestyle products
revenue reached RMB12.0
billion in Q1 2019, representing
a YoY growth of 56.5%

Q1 2018 Q1 2019
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Smart TVs sales volume
reached 2.6 million units with
99.8% YoY growth in Q1 2019

Ranked No.1 in China market by
shipments for 2 consecutive
quarters’

'Source: CMM




Continued to launch popular loT and lifestyle m
products to enrich our ecosystem

Mi Smart Door Lock Mi Photo Printer

=

Mi Wireless Power Bank / Car Charger Mi AirDots Redmi AirDots

38



Internet Services



Internet services revenue
RMB billion YoY %

Internet services revenue
reached RMB4.3 billion In
Q1 2019, representing a

YoY growth of 31.8%

Q1 2018 Q1 2019

M Advertising M Online games M Other internet value-added services
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MIUI MAU"
(in millions)

Strong MIUI MAU growth

Mainland China MAU achieved
QoQ growth in Q1 2019

Q1 2018 Q1 2019
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Increasing diversification of internet
services revenue

~32% of internet services revenue
was from internet services outside
of advertising and gaming from
China smartphones, with YoY
growth of 167.3%

Internet services revenue
RMB billion

Q1 2018 Q1 2019

M Internet services revenues from TV, overseas,

Youpin e-commerce and Internet finance

42




International



International revenue
RMB billion

16.8

International revenue
grew 34.7% YoY

12.5

Q1 2018 Q1 2019
44



Xiaomi ranked No.4 for smartphone shipments in
Western Europe with 115% YoY growth in Q1 2019

Western Europe smartphone market share

Rank Vendor 2018 Q1 Market share 2019 Q1 Market share Shipment YoY Growth
#1 Samsung 34.8% 38.1% 10%
#2 Huawei 16.1% 23.8% 48%
#3 Apple 26.4% 21.1% -20%

#4 Xiaomi 2.2% 4.6% C115% )

45



Gross margins by segment

Hardware gross margin’ Internet services gross margin
67.4%
7.0% 62.3%
I 6.0% I

Q1 2018 Q1 2019 Q1 2018 Q1 2019

46

"Hardware gross margin is derived from the sum of gross profits from smartphones and loT and lifestyle products divided by the sum of their respective revenue * 100%



Operating expenses breakdown

9.4%
8.6%

R&D expenses grew 49.5% YoY

Maintained an operating
expense ratio of below 10%

Q1 2018 Q1 2019
W R&D W SG&A

a7



Maintained a negative cash conversion cycle

Inventories breakdown

Working capital Q1 2019 (RMB billion) Q4 2018 Q1 2019
Finished goods 19.1 14.4
Trade receivables turnover days 13 Smartphones 13.4 0.2
Others 5.7 5.2
Inventory turnover days 65 Raw materials and work in progress 9.4 10.2
Smartphones 8.5 8.6
Trade payables turnover days 96 Others 0.9 1.6
Spare parts and others 2.9 2.9
. Less: provision for impairment (1.9) (1.5)

h I
Cash conversion cycle (18) Inventories 20.5 26.0

48



270+

Xiaomi had invested in over 270
companies as of Q1 2019

RMB29.0 billion

Investment book value of RMB29.0 billion’
as of Q1 2019, YoY growth of 28.6%

Potential to generate recurring investment
iIncome

Portfolio companies listed since 2018

ﬁ
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Strong IPO pipeline for the Science and
Technology Innovation Board

Aoz ERi  maxusmmx
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'Include investment accounted for using the equity method and long-term investments measured at fair value through profit or loss
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